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CORE IDENTITY

P E N S I O N S P E N S I O N S P E N S I O N S

The ARM logo should appear in full 
colour where colour is available. 
Where colour is restricted, or only 
black is available (e.g. fax or press 
use), one colour black or white 
should be used.

The logo can also be used without 
colour in some circumstances 
where materials and production 
techniques can be used to create 
a premium effect - for example: 
embossing, incising in stone or 
glass etching. The logo may be 
embossed pre-printed Marcum 
collateral.

The ARM logo blocks should always be in stone, black or white colours respectively, while the label 
bearing the business unit (name) can only be in either black or white colours (as shown above).
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LOGO APPLICATION

The stone logo on white or light 
stone background

The black logo on a coloured 
background

The white logo on a coloured 
background

The stone logo on a light photo 
tone background

The white logo on a dark photo  
tone background

The ARM logo on printed or branded 
materials/items

The black logo on a light photo tone 
background

The ARM logo on cloth-like or  
fabric items

Logo 
Application
How to apply the ARM logo. 
Here is a collection of examples 
or possible scenarios and how the 
logo should be used or applied.
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LOGO MISUSE

DON’T place the stone logo on a dark 
coloured background. Use the white logo.

DON’T change the colour of the 
logo or add gradients in anyway.

DON’T remove the blocks.

DON’T alter the position or relationship 
between the blocks and the logotype.

DON’T close up the gap 
between the blocks.

DON’T change the font or 
style of the logo.

DON’T compress the logo.

DON’T blend the font colour with  
a corresponding background.

A R M

INVESTMENT MANAGERS

DON’T apply borders around 
the logo.

DON’T add any tagline to 
the logo.

DON’T rotate the logo.

DON’T blend the colour of the block 
with a corresponding background.

ARM Investment Managers

L I F E

DON’T alter the colour harmony between 
the logo blocks and the business unit.

DON’T outline the blocks.

DON’T apply any effects 
to the logo.

P E N S I O N S

T R U S T E E S

DON’T close the gap between the 
logo blocks and business unit.

Logo 
Misuse
What not to do. 
Here is a collection of 
examples of how the logo 
should not be used. It is 
important that these rules 
are followed to ensure the 
look and feel of the brand 
remains consistent.



ARM Logo Guidelines

Primary 
Brand 
Colours
Please ensure that these 
colour codes are followed. 
CMYK and RGB colour codes 
should be used when it is not 
practical to make use of a 
Pantone colour e.g. electronic 
(email, presentations etc.) and 
print (press advertising, 
banners etc.)
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Stone (100% tint)

C21  M21 Y26 K0 
R202  G192  B182 
HEX #CAC0B6 
PANTONE P 178-1 C 
PANTONE P 178-1 U 

Stone (80% tint)

C17  M17  Y21  K0 
R211  G202  B194 
HEX #D3CAC2

Stone (60% tint)

C13  M12  Y16  K0 
R220  G214  B207 
HEX #DCD6CF

Stone (40% tint)

C9  M8  Y10  K0 
R230  G226  B221 
HEX #E6E2DD

Black

C75  M68  Y67  K90 
R0  G0  B0 
HEX #000000

White

C0  M0  Y0  K0 
R255  G255  B255 
HEX #FFFFFF

COLOURS

Dark Stone

C0  M8 Y21 K32 
R185  G171  B151 
HEX #B9AB97 
PANTONE P 23-4 C 
PANTONE P 23-4 U 
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COLOURS

Aubergine

PANTONE P 85-15 C 
PANTONE P 85-15 U 
C60  M100 Y45 K30 
R98  G27  B75 
HEX #621A4B

Pumpkin

PANTONE P 27-16 C 
PANTONE P 27-16 U 
C0  M59 Y100 K18 
R206  G112  B25 
HEX #CE7019

Teal

PANTONE P 108-14 C 
PANTONE P 108-14 U 
C63  M16 Y0 K57 
R36  G94  B124 
HEX #245E7C

FA Green

PANTONE P 148-8 C 
PANTONE P 148-8 U 
C78  M1 Y99 K0 
R32  G178  B76 
HEX #20B24C

Mixta Red

PANTONE P 52-8 C 
PANTONE P 52-8 U 
C0  M96 Y87 K0 
R238  G41  B50 
HEX #EE2932

Corn

PANTONE P 10-8 C 
PANTONE P 10-8 U 
C0  M30 Y99 K0 
R256  G186  B18 
HEX #FEBA12

Claret

PANTONE P 70-7 C 
PANTONE P 70-7 U 
C0  M100 Y10 K35 
R168  G0  B91 
HEX #A8005B

Olive

PANTONE P 162-14 C 
PANTONE P 162-14 U 
C59  M30 Y100 K11 
R113  G136  B55 
HEX #718837

Steel

PANTONE P 179-9 C 
PANTONE P 179-9 U 
C0  M0 Y0 K61 
R126  G128  B131 
HEX #7E8083

Sage

PANTONE P 138-13 C 
PANTONE P 138-13 U 
C78  M30 Y64 K12 
R59  G128  B107 
HEX #3B806B

Please ensure that these 
colour codes are followed. 
CMYK and RGB colour codes 
should be used when it is not 
practical to make use of a 
Pantone colour e.g. electronic 
(email, presentations etc.) and 
print (press advertising, 
banners etc.)

Secondary 
Brand Colours
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DIGITAL

Layer 2 
20-30% black tint

Layer 1 
Original image

Body Text

Logo

ARM Engage (Boiler Plate)
includes; the ARM Engage phone number, 
social media username and social networks.

Photo Background

Please ensure that these colour codes 
are followed. CMYK and RGB colour 
codes should be used when it is not 
practical to make use of a Pantone colour 
e.g. electronic (email, presentations etc.) 
and print (press advertising, banners etc.)

Social/Online 
Media
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Photo Background

Body Text

Logo

ARM Engage (Boiler Plate)

DIGITAL

includes; the ARM Engage phone number, 
social media username and social networks.

Please ensure that these colour codes 
are followed. CMYK and RGB colour 
codes should be used when it is not 
practical to make use of a Pantone colour 
e.g. electronic (email, presentations etc.) 
and print (press advertising, banners etc.)

Social/Online 
Media



Thank you for taking time 
to know the brand.

For visual assets or further questions, please contact:

Brand Manager, ARM Investment Managers Address : 1, Mekunwen Road, off Oyinkan Abayomi Drive, Ikoyi, Lagos, Nigeria    |    Email : Branding&CorporateCommunications@arm.com.ng

mailto:Branding%26CorporateCommunications@arm.com.ng?subject=



